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1. RESULTS BY NATIONALITY 
GERMANY (243 answers) 

  

  

  

  

Female; 
65,0%

Male; 
35,0%

Germany - Gender

6,6%

23,9%

32,5%

23,0%

12,8%

1,2%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Germany - Age

0,0%

44,0%

6,2%

49,0%

0,8%

Elementary

Secondary

University attendance

University degree

Post-graduation

Germany - Academic level

64,6%

9,9%

23,5%

2,1%

Married, Together

Separated, Divorced

Single

Widow/er

Germany - Marital status

1,2%

26,3%

36,6%

0,4%

Work colleagues

Family

Groups of friends

Solo traveller

Germany - Travel companion

First 
comers; 
95,9%

Repeaters; 
4,1%

Germany - Previous experience

49,0%

28,4%

17,7%

5,3%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Germany - Place of 
accommodation

85,6%

4,5%

9,5%

0,4%

Hotel

Apartment

Hostel/Inn

Family/friends' house

Germany - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 15,6% 6,79 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,96 6,95 21,4% 

Feeling of safety/security 1,95 7,71 66,3% 

Good weather 1,93 8,61 98,8% 

Good value for money 1,89 8,23 89,3% 

Observance of environmental regulations 1,87 7,28 36,2% 

Tourist signs 1,80 7,37 42,7% 

Quality of restaurant service 1,79 7,96 74,3% 

Friendliness/Helpfulness of local people 1,77 8,40 94,9% 

Offer of monuments 1,66 7,94 72,5% 

Urban and public spaces cleanliness 1,65 7,21 30,8% 

Offer of modernity 1,51 7,98 81,9% 

Diversity of restaurants 1,40 7,47 46,9% 

Tourism information offices 1,24 8,17 90,9% 

Offer of different experiences 1,05 7,40 48,2% 

Offer of museums 0,98 7,29 37,9% 

Existence of cultural events 0,75 7,18 38,8% 

Diversity of animation activities 0,74 8,05 78,9% 

Quality of accommodation service 0,68 7,58 56,1% 

Nightlife offer 0,61 8,45 89,7% 

Quality of wi-fi service 0,58 7,30 42,3% 

Shopping facilities 0,41 7,71 60,2% 

Offer of attractions for children 0,14 7,68 64,0% 
 

 

17,3%

14,8%

4,1%

7,4%

2,5%

0,0%

36,6%

11,5%

0,4%

54,7%

2,1%

37,9%

0,8%

9,5%

9,5%

11,5%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Germany - Strongest and most different images

Most different image Strongest image
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0,8%

18,5%

72,8%

5,8%

2,1%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Germany - Reality vs. 
Expectations

49,8%

41,2%

7,8%

0,8%

0,4%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

Germany - Probability of 
returning

7,8%

63,8%

25,9%

1,6%

0,8%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Germany - Recommendation of 
Lisbon
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BENELUX (153 answers) 

  

  

  

  

 

 

Female; 
47,7%Male; 

52,3%

Benelux - Gender

18,3%

37,9%

26,1%

9,8%

7,8%

0,0%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Benelux - Age

0,0%

17,6%

11,8%

69,3%

1,3%

Elementary

Secondary

University attendance

University degree

Post-graduation

Benelux - Academic level

51,6%

8,5%

39,9%

0,0%

Married, Together

Separated, Divorced

Single

Widow/er

Benelux - Marital status

25,5%

21,6%

52,9%

Couple

Family

Groups of friends

Benelux - Travel companion

First 
comers; 
98,7%

Repeaters; 
1,3%

Benelux - Previous experience

68,0%

20,3%

4,6%

7,8%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Benelux - Place of 
accommodation

86,3%

3,9%

11,1%

Hotel

Apartment

Hostel/Inn

Benelux - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 13,7% 6,70 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,95 6,92 20,3% 

Good weather 1,94 8,64 98,7% 

Observance of environmental regulations 1,90 7,08 25,8% 

Good value for money 1,89 8,17 91,4% 

Feeling of safety/security 1,88 7,64 60,5% 

Friendliness/Helpfulness of local people 1,86 8,50 95,3% 

Tourist signs 1,74 7,27 36,8% 

Offer of monuments 1,73 7,92 75,2% 

Urban and public spaces cleanliness 1,73 7,16 32,0% 

Quality of restaurant service 1,72 7,78 66,0% 

Offer of modernity 1,58 7,96 83,3% 

Diversity of restaurants 1,33 7,33 36,2% 

Offer of different experiences 1,20 7,59 56,9% 

Tourism information offices 0,99 8,14 72,7% 

Diversity of animation activities 0,90 8,19 86,5% 

Nightlife offer 0,90 8,31 85,2% 

Offer of museums 0,88 7,29 40,6% 

Existence of cultural events 0,81 7,51 47,5% 

Quality of accommodation service 0,63 7,36 46,9% 

Quality of wi-fi service 0,63 7,19 35,2% 

Shopping facilities 0,44 7,68 61,0% 

Offer of attractions for children 0,18 7,06 44,4% 
 

 

19,0%

25,5%

3,9%

7,8%

0,7%

0,7%

24,8%

9,8%

0,0%

41,8%

3,9%

58,8%

0,0%

9,2%

5,2%

13,1%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Benelux - Strongest and most different images

Most different image Strongest image
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1,3%

17,0%

73,9%

6,5%

1,3%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Benelux - Reality vs. Expectations

55,6%

34,6%

8,5%

1,3%

Very likely

Likely

Not very likely

Not at all likely

Benelux - Probability of returning

3,3%

68,0%

26,1%

1,3%

1,3%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Benelux - Recommendation of 
Lisbon
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BRAZIL (215 answers) 

 

  

  

  

 

 

 

Female; 
61,4%

Male; 
38,6%

Brazil - Gender

0,0%

14,4%

47,9%

30,2%

7,4%

0,0%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Brazil - Age

0,0%

10,7%

0,5%

72,6%

16,3%

Elementary

Secondary

University attendance

University degree

Post-graduation

Brazil - Academic level

67,0%

9,3%

23,3%

0,5%

Married, Together

Separated, Divorced

Single

Widow/er

Brazil - Marital status

11,2%

0,9%

11,2%

23,7%

50,2%

2,8%

Couple

Work colleagues

Family

Organised group

Groups of friends

Solo traveller

Brazil - Travel companion

First 
comers; 
92,6%

Repeaters; 
7,4%

Brazil - Previous experience

98,6%

0,9%

0,0%

0,5%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Brazil - Place of accommodation

75,3%

1,4%

14,4%

9,3%

Hotel

Apartment

Hostel/Inn

Family/friends' house

Brazil - Type of accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 99,5% 8,58 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Good value for money 1,96 6,59 5,1% 

Public transportation network 1,94 8,20 88,8% 

Feeling of safety/security 1,94 8,61 98,6% 

Offer of monuments 1,92 8,71 99,1% 

Tourist signs 1,87 8,23 91,1% 

Quality of restaurant service 1,87 8,80 99,1% 

Offer of modernity 1,83 8,61 98,6% 

Friendliness/Helpfulness of local people 1,83 7,55 55,5% 

Offer of different experiences 1,74 8,66 97,1% 

Offer of museums 1,66 8,27 90,4% 

Diversity of restaurants 1,57 8,00 86,4% 

Quality of wi-fi service 1,57 8,00 80,1% 

Observance of environmental regulations 1,55 8,49 97,9% 

Tourism information offices 1,43 8,58 94,7% 

Existence of cultural events 1,17 7,38 45,1% 

Urban and public spaces cleanliness 1,13 8,40 97,7% 

Shopping facilities 1,04 8,02 76,5% 

Good weather 1,01 6,64 11,4% 

Diversity of animation activities 0,93 8,13 84,0% 

Nightlife offer 0,68 8,03 78,7% 

Quality of accommodation service 0,53 7,54 56,4% 

Offer of attractions for children 0,03 Ind. Ind. 
 

 

73,5%

11,6%

1,9%

0,5%

2,3%

1,9%

0,5%

7,9%

0,0%

69,3%

28,8%

15,8%

0,5%

96,3%

3,7%

0,9%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Brazil - Strongest and most different images

Most different image Strongest image



Satisfaction and Image Survey 2022 

Observatório Turismo de Lisboa                                                                                                                                                            page 11 of 59 

 

 

 

 

26,5%

60,0%

13,5%

0,0%

0,0%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Brazil - Reality vs. Expectations

98,6%

1,4%

0,0%

0,0%

Very likely

Likely

Not very likely

Not at all likely

Brazil - Probability of returning

96,7%

3,3%

0,0%

0,0%

0,0%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Brazil - Recommendation of 
Lisbon
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SCANDINAVIA (130 answers) 

  

  

  

  

 

 

Female; 
74,6%

Male; 
25,4%

Scandinavia - Gender

0,0%

23,1%

38,5%

24,6%

13,1%

0,8%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Scandinavia - Age

0,0%

18,5%

2,3%

74,6%

4,6%

Elementary

Secondary

University attendance

University degree

Post-graduation

Scandinavia - Academic level

66,2%

13,1%

20,8%

0,0%

Married, Together

Separated, Divorced

Single

Widow/er

Scandinavia - Marital status

0,8%

39,2%

36,9%

Work colleagues

Family

Groups of friends

Scandinavia - Travel companion

First 
comers; 
98,5%

Repeaters; 
1,5%

Scandinavia - Previous 
experience

44,6%

37,7%

11,5%

10,0%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Scandinavia - Place of 
accommodation

99,2%

0,8%

Hotel

Apartment

Scandinavia - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 17,7% 6,86 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,99 6,71 10,8% 

Good weather 1,99 8,82 100,0% 

Observance of environmental regulations 1,99 7,03 22,7% 

Feeling of safety/security 1,97 7,56 52,3% 

Urban and public spaces cleanliness 1,96 7,04 22,3% 

Quality of restaurant service 1,91 8,21 92,3% 

Good value for money 1,89 8,05 87,7% 

Tourist signs 1,85 7,17 31,8% 

Friendliness/Helpfulness of local people 1,78 8,46 96,9% 

Offer of monuments 1,72 7,92 73,1% 

Offer of modernity 1,67 8,02 85,4% 

Diversity of restaurants 1,62 7,45 46,9% 

Tourism information offices 1,14 8,64 96,4% 

Quality of accommodation service 1,13 7,66 60,3% 

Offer of different experiences 1,13 7,46 51,4% 

Offer of museums 1,12 7,31 38,1% 

Existence of cultural events 1,06 7,23 39,4% 

Diversity of animation activities 0,78 8,09 84,0% 

Nightlife offer 0,65 8,11 80,3% 

Quality of wi-fi service 0,58 7,13 28,2% 

Shopping facilities 0,47 7,74 63,8% 

Offer of attractions for children 0,13 7,50 41,7% 
 

 

15,4%

23,8%

4,6%

3,8%

4,6%

0,0%

40,0%

5,4%

0,0%

57,7%

3,1%

50,8%

0,0%

4,6%

20,0%

7,7%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Scandinavia - Strongest and most different images

Most different image Strongest image
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0,0%

30,8%

66,9%

0,8%

1,5%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Scandinavia - Reality vs. 
Expectations

60,0%

35,4%

3,8%

0,8%

Very likely

Likely

Not very likely

Not at all likely

Scandinavia - Probability of 
returning

4,6%

59,2%

35,4%

0,0%

0,8%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Scandinavia - Recommendation 
of Lisbon
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SPAIN (354 answers) 

  

  

  

  

 

 

 

Female; 
38,4%

Male; 
61,6%

Spain - Gender

23,4%

39,5%

22,0%

9,6%

5,1%

0,3%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Spain - Age

0,0%

68,9%

12,7%

17,5%

0,8%

Elementary

Secondary

University attendance

University degree

Post-graduation

Spain - Academic level

46,0%

4,5%

48,9%

0,6%

Married, Together

Separated, Divorced

Single

Widow/er

Spain - Marital status

37,0%

1,7%

5,9%

4,0%

51,1%

0,3%

Couple

Work colleagues

Family

Organised group

Groups of friends

Solo traveller

Spain - Travel companion

First 
comers; 
92,9%

Repeaters; 
7,1%

Spain - Previous experience

88,4%

4,0%

3,4%

4,5%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Spain - Place of accommodation

45,8%

8,8%

44,9%

1,1%

Hotel

Apartment

Hostel/Inn

Family/friends' house

Spain - Type of accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 20,3% 6,90 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Good value for money 1,92 7,94 79,9% 

Public transportation network 1,88 7,32 37,3% 

Friendliness/Helpfulness of local people 1,87 8,72 98,0% 

Feeling of safety/security 1,78 7,85 72,3% 

Offer of monuments 1,55 7,98 76,8% 

Observance of environmental regulations 1,50 7,63 60,6% 

Tourist signs 1,48 7,43 43,8% 

Good weather 1,45 8,16 89,3% 

Quality of restaurant service 1,42 7,59 52,4% 

Offer of modernity 1,29 8,01 84,1% 

Offer of different experiences 1,27 7,76 63,9% 

Urban and public spaces cleanliness 1,15 7,56 55,8% 

Nightlife offer 1,14 8,64 91,4% 

Diversity of restaurants 0,91 7,44 45,4% 

Quality of wi-fi service 0,82 7,48 47,7% 

Tourism information offices 0,78 8,25 90,6% 

Diversity of animation activities 0,74 8,19 81,5% 

Offer of museums 0,57 7,57 52,0% 

Existence of cultural events 0,38 7,36 46,9% 

Shopping facilities 0,24 7,74 61,6% 

Quality of accommodation service 0,13 6,76 19,0% 

Offer of attractions for children 0,04 7,75 75,0% 
 

 

19,2%

11,3%

2,3%

18,6%

0,8%

0,3%

28,2%

16,1%

0,0%

19,8%

2,3%

79,1%

0,3%

11,3%

1,7%

24,0%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Spain - Strongest and most different images

Most different image Strongest image
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0,8%

22,9%

72,9%

3,1%

0,3%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Spain - Reality vs. Expectations

57,3%

37,6%

4,0%

1,1%

Very likely

Likely

Not very likely

Not at all likely

Spain - Probability of returning

27,1%

61,9%

9,9%

0,8%

0,3%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Spain - Recommendation of 
Lisbon



Satisfaction and Image Survey 2022 

Observatório Turismo de Lisboa                                                                                                                                                            page 18 of 59 

USA/CANADA (168 answers) 

  

  

  

  

 

 

Female; 
61,9%

Male; 
38,1%

USA/Canada - Gender

0,0%

13,7%

51,8%

27,4%

7,1%

0,0%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

USA/Canada - Age

0,0%

18,5%

1,2%

77,4%

3,0%

Elementary

Secondary

University attendance

University degree

Post-graduation

USA/Canada - Academic level

58,3%

14,3%

26,8%

0,6%

Married, Together

Separated, Divorced

Single

Widow/er

USA/Canada - Marital status

7,1%

0,6%

23,8%

14,9%

51,8%

1,8%

Couple

Work colleagues

Family

Organised group

Groups of friends

Solo traveller

USA/Canada - Travel companion

First 
comers; 
97,6%

Repeaters; 
2,4%

USA/Canada - Previous 
experience

98,8%

0,6%

0,6%

0,0%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

USA/Canada - Place of 
accommodation

92,3%

6,0%

2,4%

Hotel

Hostel/Inn

Family/friends' house

USA/Canada - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 75,0% 7,81 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Feeling of safety/security 1,95 8,03 78,0% 

Public transportation network 1,93 7,36 36,7% 

Good value for money 1,92 7,57 53,6% 

Quality of restaurant service 1,90 8,39 94,6% 

Offer of monuments 1,90 8,53 97,0% 

Tourist signs 1,85 7,51 44,9% 

Friendliness/Helpfulness of local people 1,79 8,52 100,0% 

Observance of environmental regulations 1,75 7,63 60,4% 

Offer of modernity 1,72 8,33 97,5% 

Offer of different experiences 1,65 8,37 89,1% 

Diversity of restaurants 1,54 7,73 68,3% 

Offer of museums 1,50 8,01 75,9% 

Urban and public spaces cleanliness 1,33 7,59 56,0% 

Good weather 1,23 8,13 90,5% 

Quality of wi-fi service 1,22 7,49 52,9% 

Tourism information offices 1,21 8,20 96,7% 

Existence of cultural events 1,05 7,39 51,3% 

Shopping facilities 0,73 7,53 43,3% 

Quality of accommodation service 0,72 7,18 32,1% 

Diversity of animation activities 0,70 8,11 83,5% 

Nightlife offer 0,59 8,06 88,0% 

Offer of attractions for children 0,03 Ind. Ind. 
 

 

40,5%

12,5%

8,3%

0,0%

0,6%

16,1%

10,7%

11,3%

0,0%

68,5%

1,8%

26,2%

0,0%

88,1%

1,8%

0,6%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

USA/Canada - Strongest and most different images

Most different image Strongest image
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8,3%

59,5%

32,1%

0,0%

0,0%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

USA/Canada - Reality vs. 
Expectations

97,6%

2,4%

0,0%

0,0%

Very likely

Likely

Not very likely

Not at all likely

USA/Canada - Probability of 
returning

33,9%

63,7%

2,4%

0,0%

0,0%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

USA/Canada - Recommendation 
of Lisbon
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FRANCE (273 answers) 

  

  

  

  

 

 

 

Female; 
63,4%

Male; 
36,6%

France - Gender

8,8%

24,2%

25,6%

23,8%

15,4%

2,2%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

France - Age

0,0%

70,7%

6,6%

22,0%

0,7%

Elementary

Secondary

University attendance

University degree

Post-graduation

France - Academic level

64,5%

11,7%

19,0%

4,8%

Married, Together

Separated, Divorced

Single

Widow/er

France - Marital status

47,6%

1,5%

23,1%

0,7%

27,1%

Couple

Work colleagues

Family

Organised group

Groups of friends

France - Travel companion

First 
comers; 
98,2%

Repeaters; 
1,8%

France - Previous experience

73,6%

8,8%

10,6%

7,3%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

France - Place of 
accommodation

72,2%

4,0%

23,8%

0,4%

Hotel

Apartment

Hostel/Inn

Family/friends' house

France - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 15,8% 6,63 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,94 7,12 29,2% 

Good value for money 1,93 7,98 81,3% 

Feeling of safety/security 1,88 7,72 60,8% 

Friendliness/Helpfulness of local people 1,79 8,31 90,1% 

Good weather 1,77 8,34 95,5% 

Observance of environmental regulations 1,75 7,31 40,1% 

Tourist signs 1,73 7,35 37,4% 

Quality of restaurant service 1,73 7,65 59,2% 

Offer of monuments 1,69 7,94 75,4% 

Offer of modernity 1,48 8,01 83,1% 

Urban and public spaces cleanliness 1,35 7,24 37,0% 

Diversity of restaurants 1,33 7,36 40,0% 

Tourism information offices 1,21 8,27 83,6% 

Offer of different experiences 1,02 7,60 55,9% 

Offer of museums 0,92 7,31 40,1% 

Diversity of animation activities 0,74 8,02 80,6% 

Existence of cultural events 0,74 7,39 49,5% 

Quality of wi-fi service 0,59 7,52 51,6% 

Nightlife offer 0,58 8,45 85,9% 

Quality of accommodation service 0,39 7,20 35,1% 

Shopping facilities 0,31 7,67 57,3% 

Offer of attractions for children 0,06 7,73 54,5% 
 

 

16,1%

9,5%

2,9%

11,4%

4,0%

1,8%

32,2%

11,7%

0,0%

30,8%

1,8%

45,1%

0,0%

11,4%

4,4%

12,5%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

France - Strongest and most different images

Most different image Strongest image
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0,0%

15,4%

72,9%

11,0%

0,7%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

France - Reality vs. Expectations

41,8%

43,2%

13,6%

1,1%

0,4%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

France - Probability of returning

11,7%

54,2%

30,4%

2,9%

0,7%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

France - Recommendation of 
Lisbon
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ITALY (133 answers) 

  

  

  

  

 

Female; 
57,9%

Male; 
42,1%

Italy - Gender

5,3%

26,3%

31,6%

20,3%

15,8%

0,8%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Italy - Age

0,0%

56,4%

6,0%

36,8%

0,8%

Elementary

Secondary

University attendance

University degree

Post-graduation

Italy - Academic level

65,4%

6,8%

24,8%

3,0%

Married, Together

Separated, Divorced

Single

Widow/er

Italy - Marital status

34,6%

1,5%

18,8%

0,8%

44,4%

Couple

Work colleagues

Family

Organised group

Groups of friends

Italy - Travel companion

First 
comers; 
99,2%

Repeaters; 
0,8%

Italy - Previous experience

79,7%

14,3%

3,8%

2,3%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Italy - Place of accommodation

81,2%

3,0%

15,8%

Hotel

Apartment

Hostel/Inn

Italy - Type of accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 18,0% 6,90 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Good value for money 1,96 8,07 85,7% 

Public transportation network 1,95 7,25 33,1% 

Feeling of safety/security 1,91 7,83 69,9% 

Friendliness/Helpfulness of local people 1,80 8,50 97,0% 

Observance of environmental regulations 1,79 7,53 43,8% 

Tourist signs 1,78 7,45 42,4% 

Offer of monuments 1,75 8,01 79,7% 

Quality of restaurant service 1,72 7,94 73,7% 

Offer of modernity 1,62 8,15 89,5% 

Good weather 1,58 8,27 93,2% 

Diversity of restaurants 1,40 7,43 45,8% 

Urban and public spaces cleanliness 1,35 7,43 41,4% 

Tourism information offices 1,25 8,12 88,0% 

Offer of different experiences 1,03 7,75 62,9% 

Offer of museums 1,02 7,58 49,5% 

Existence of cultural events 0,83 7,39 47,1% 

Quality of wi-fi service 0,67 7,39 45,6% 

Diversity of animation activities 0,66 7,95 72,7% 

Nightlife offer 0,63 8,46 89,8% 

Quality of accommodation service 0,43 7,15 30,9% 

Shopping facilities 0,35 7,37 34,9% 

Offer of attractions for children 0,02 8,00 100,0% 
 

 

22,6%

11,3%

6,0%

12,0%

3,0%

1,5%

27,1%

12,8%

0,8%

34,6%

4,5%

51,9%

0,0%

24,1%

3,8%

3,8%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Italy - Strongest and most different images

Most different image Strongest image
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0,8%

22,6%

71,4%

5,3%

0,0%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Italy - Reality vs. Expectations

53,4%

39,1%

6,0%

1,5%

Very likely

Likely

Not very likely

Not at all likely

Italy - Probability of returning

9,8%

66,9%

21,8%

1,5%

0,0%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Italy - Recommendation of 
Lisbon
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UNITED KINGDOM/IRELAND (437 answers) 

  

  

  

  

 

 

Female; 
62,2%

Male; 
37,8%

UK/Ireland - Gender

5,7%

25,2%

26,1%

22,7%

19,2%

1,1%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

UK/Ireland - Age

0,2%

74,6%

2,1%

22,0%

1,1%

Elementary

Secondary

University attendance

University degree

Post-graduation

UK/Ireland - Academic level

65,2%

10,5%

20,6%

3,7%

Married, Together

Separated, Divorced

Single

Widow/er

UK/Ireland - Marital status

43,7%

0,7%

24,3%

31,4%

Couple

Work colleagues

Family

Groups of friends

UK/Ireland - Travel companion

First 
comers; 
97,5%

Repeaters; 
2,5%

UK/Ireland - Previous experience

79,7%

14,3%

3,8%

2,3%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

UK/Ireland - Place of 
accommodation

70,9%

4,3%

24,7%

Hotel

Apartment

Hostel/Inn

UK/Ireland - Type of 
accommodation



Satisfaction and Image Survey 2022 

Observatório Turismo de Lisboa                                                                                                                                                            page 28 of 59 

  
% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 12,6% 6,55 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,96 7,03 27,4% 

Good value for money 1,93 8,03 82,6% 

Feeling of safety/security 1,88 7,66 63,2% 

Good weather 1,86 8,51 96,5% 

Friendliness/Helpfulness of local people 1,80 8,30 90,3% 

Observance of environmental regulations 1,76 7,23 32,0% 

Tourist signs 1,75 7,43 43,5% 

Quality of restaurant service 1,70 7,80 66,4% 

Offer of monuments 1,65 7,95 76,8% 

Offer of modernity 1,47 7,99 81,8% 

Urban and public spaces cleanliness 1,42 7,20 33,0% 

Diversity of restaurants 1,32 7,35 40,3% 

Tourism information offices 1,32 8,13 82,3% 

Offer of different experiences 1,00 7,54 55,3% 

Offer of museums 0,96 7,40 43,1% 

Existence of cultural events 0,73 7,42 49,3% 

Quality of wi-fi service 0,73 7,48 51,2% 

Diversity of animation activities 0,67 8,02 79,1% 

Nightlife offer 0,59 8,36 86,9% 

Quality of accommodation service 0,41 7,14 35,2% 

Shopping facilities 0,27 7,63 54,9% 

Offer of attractions for children 0,07 7,19 62,5% 
 

 

15,3%

9,6%

4,3%

14,0%

3,7%

1,4%

26,3%

10,8%

0,2%

44,4%

1,8%

33,2%

0,2%

8,9%

3,7%

7,8%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

UK/Ireland - Strongets and most differerent images

Most different image Strongest image
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0,9%

15,8%

67,7%

13,0%

2,5%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

UK/Ireland - Reality vs. 
Expectations

41,2%

41,4%

12,6%

3,7%

0,9%

0,2%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

NA

UK/Ireland - Probability of 
returning

11,0%

51,5%

30,2%

5,0%

2,3%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

UK/Ireland - Recommendation of 
Lisbon
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2. RESULTS BY AGE 

UNDER 35 YEARS OLD (862 answers) 

  

  

  

 

Female; 
23,1%

Male; 
76,9%

Under 35 - Gender

0,1%

37,1%

14,2%

46,4%

2,2%

Elementary

Secondary

University attendance

University degree

Post-graduation

Under 35 - Academic level

20,8%

1,9%

8,6%

0,5%

67,6%

0,7%

Couple

Work colleagues

Family

Organised group

Groups of friends

Solo traveller

Under 35 - Travel companion

First 
comers; 
97,0%

Repeaters; 
3,0%

Under 35 - Previous experience

90,4%

7,2%

1,2%

1,4%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Under 35 - Place of 
accommodation

45,9%

9,4%

0,1%

42,6%

2,8%

Hotel

Apartment

Camping

Hostel/Inn

Family/friends' house

Under 35 - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 27,0% 7,01 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,91 7,28 36,9% 

Good value for money 1,90 7,86 74,3% 

Friendliness/Helpfulness of local people 1,87 8,63 96,6% 

Feeling of safety/security 1,78 7,84 70,3% 

Good weather 1,67 8,33 90,3% 

Observance of environmental regulations 1,63 7,60 55,9% 

Offer of monuments 1,59 8,02 80,0% 

Tourist signs 1,54 7,43 44,5% 

Offer of different experiences 1,50 7,90 70,3% 

Quality of restaurant service 1,48 7,61 53,3% 

Offer of modernity 1,39 8,01 84,2% 

Nightlife offer 1,36 8,64 94,4% 

Urban and public spaces cleanliness 1,29 7,46 48,4% 

Diversity of restaurants 1,03 7,42 43,0% 

Quality of wi-fi service 1,00 7,43 46,0% 

Diversity of animation activities 0,90 8,17 82,6% 

Tourism information offices 0,75 8,48 92,6% 

Offer of museums 0,61 7,55 48,3% 

Existence of cultural events 0,52 7,37 43,4% 

Shopping facilities 0,29 7,69 59,0% 

Quality of accommodation service 0,20 7,10 33,1% 

Offer of attractions for children 0,08 7,22 50,0% 
 

 

24,6%

13,5%

3,0%

11,0%

2,0%

1,9%

23,9%

17,3%

0,1%

24,7%

5,0%

68,9%

0,1%

20,0%

3,8%

23,9%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Under 35 - Strongest and most different images

Most different image Strongest image
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3,2%

28,9%

64,6%

3,2%

0,0%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Under 35 - Reality vs. 
Expectations

66,2%

29,4%

4,1%

0,2%

0,1%

Very likely

Likely

Not very likely

Not at all likely

NA

Under 35 - Probability of 
returning

26,7%

57,2%

15,5%

0,5%

0,1%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Under 35 - Recommendation of 
Lisbon
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35 TO 44 YEARS OLD (1.049 answers) 

  

  

  

Female; 
63,4%

Male; 
36,6%

35 to 44 - Gender

0,0%

23,8%

0,6%

63,0%

12,6%

Elementary

Secondary

University attendance

University degree

Post-graduation

35 to 44 - Academic level

37,2%

0,5%

16,0%

10,3%

35,5%

0,6%

Couple

Work colleagues

Family

Organised group

Groups of friends

Solo traveller

35 to 44 - Travel companion

First 
comers; 
96,6%

Repeaters; 
3,4%

35 to 44 - Previous experience

81,0%

9,9%

5,9%

3,5%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

35 to 44 - Place of 
accommodation

68,9%

23,3%

6,0%

1,4%

0,4%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

35 to 44 - Probability of returning
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 50,5% 7,37 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,96 7,40 46,6% 

Feeling of safety/security 1,95 7,98 75,1% 

Good value for money 1,94 7,46 51,0% 

Quality of restaurant service 1,85 8,20 84,8% 

Tourist signs 1,85 7,62 56,7% 

Offer of monuments 1,83 8,15 81,7% 

Friendliness/Helpfulness of local people 1,77 8,19 85,8% 

Observance of environmental regulations 1,73 7,80 66,2% 

Offer of modernity 1,68 8,20 89,8% 

Diversity of restaurants 1,50 7,61 58,8% 

Good weather 1,47 7,92 69,1% 

Urban and public spaces cleanliness 1,37 7,63 57,7% 

Offer of different experiences 1,36 7,92 71,7% 

Offer of museums 1,29 7,72 61,1% 

Tourism information offices 1,28 8,19 88,8% 

Quality of wi-fi service 1,03 7,73 68,1% 

Existence of cultural events 0,94 7,42 47,8% 

Diversity of animation activities 0,75 8,04 81,1% 

Quality of accommodation service 0,66 7,39 46,9% 

Shopping facilities 0,62 7,69 58,5% 

Nightlife offer 0,49 7,94 74,3% 

Offer of attractions for children 0,06 7,56 50,0% 
 

 

34,7%

11,4%

5,7%

6,0%

2,5%

3,5%

19,6%

10,6%

0,0%

54,8%

14,4%

37,0%

0,2%

47,2%

4,8%

2,3%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

35 to 44 - Strongest and most different images

Most different image Strongest image
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7,7%

39,0%

47,0%

5,0%

1,3%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

35 to 44 - Reality vs. Expectations

68,9%

23,3%

6,0%

1,4%

0,4%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

35 to 44 - Probability of returning

40,2%

40,9%

15,8%

2,0%

1,0%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

35 to 44 - Recommendation of 
Lisbon
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45 TO 54 YEARS OLD (791 answers) 

  

  

  

Female; 
69,0%

Male; 
31,0%

45 to 54 - Gender

0,0%

35,4%

0,4%

43,7%

20,5%

Elementary

Secondary

University attendance

University degree

Post-graduation

45 to 54 - Academic level

34,9%

0,3%

25,8%

16,7%

21,7%

0,6%

Couple

Work colleagues

Family

Organised group

Groups of friends

Solo traveller

45 to 54 - Travel companion

First 
comers; 
97,0%

Repeaters; 
3,0%

45 to 54 - Previous experience

75,0%

14,3%

7,5%

3,8%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

45 to 54 - Place of 
accommodation

96,0%

1,1%

1,6%

1,3%

Hotel

Apartment

Hostel/Inn

Family/friends' house

45 to 54 - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 56,8% 7,52 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Feeling of safety/security 1,96 8,17 81,0% 

Public transportation network 1,96 7,55 53,6% 

Good value for money 1,92 7,45 49,9% 

Quality of restaurant service 1,88 8,35 90,4% 

Tourist signs 1,86 7,77 64,2% 

Offer of monuments 1,81 8,24 83,0% 

Friendliness/Helpfulness of local people 1,76 8,18 87,2% 

Observance of environmental regulations 1,71 7,95 70,0% 

Offer of modernity 1,66 8,25 90,5% 

Diversity of restaurants 1,53 7,69 64,7% 

Tourism information offices 1,49 8,37 93,2% 

Good weather 1,46 7,82 63,9% 

Offer of museums 1,39 7,80 64,2% 

Urban and public spaces cleanliness 1,39 7,79 64,9% 

Offer of different experiences 1,21 8,09 78,4% 

Existence of cultural events 0,96 7,38 49,1% 

Quality of wi-fi service 0,93 7,87 75,9% 

Quality of accommodation service 0,81 7,44 48,1% 

Diversity of animation activities 0,63 8,03 79,7% 

Shopping facilities 0,59 7,84 66,4% 

Nightlife offer 0,21 7,71 66,4% 

Offer of attractions for children 0,06 7,88 87,5% 
 

 

39,1%

9,9%

4,9%

7,1%

3,0%

3,4%

18,1%

10,9%

0,5%

59,2%

13,3%

33,6%

0,5%

49,7%

5,4%

1,1%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

45 to 54 - Strongest and most different images

Most different image Strongest image
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11,8%

39,7%

43,5%

4,2%

0,9%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

45 to 54 - Reality vs. Expectations

72,7%

20,9%

5,1%

1,3%

0,1%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

45 to 54 - Probability of returning

45,8%

37,4%

14,8%

1,4%

0,6%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

45 to 54 - Recommendation of 
Lisbon
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55 YEARS OLD OR MORE (324 answers) 

  

  

  

Female; 
79,9%

Male; 
20,1%

55 or more - Gender

1,2%

83,0%

1,2%

11,1%

3,4%

Elementary

Secondary

University attendance

University degree

Post-graduation

55 or more - Academic level

26,2%

0,9%

50,3%

10,5%

11,1%

0,9%

Couple

Work colleagues

Family

Organised group

Groups of friends

Solo traveller

55 or more - Travel companion

First 
comers; 
94,4%

Repeaters; 
5,6%

55 or more - Previous 
experience

44,8%

21,6%

23,8%

11,4%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

55 or more - Place of 
accommodation

96,9%

0,9%

2,2%

Hotel

Apartment

Family/friends' house

55 or more - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 29,6% 7,04 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Feeling of safety/security 1,97 7,90 71,3% 

Public transportation network 1,95 7,13 31,1% 

Good value for money 1,94 7,82 74,0% 

Quality of restaurant service 1,89 8,22 88,7% 

Tourist signs 1,88 7,51 49,4% 

Friendliness/Helpfulness of local people 1,86 8,23 89,8% 

Observance of environmental regulations 1,81 7,46 45,1% 

Offer of monuments 1,78 8,07 79,8% 

Good weather 1,73 8,32 86,9% 

Tourism information offices 1,67 8,27 89,5% 

Offer of modernity 1,59 8,13 90,2% 

Urban and public spaces cleanliness 1,58 7,38 42,1% 

Diversity of restaurants 1,56 7,49 53,8% 

Offer of museums 1,40 7,52 49,8% 

Existence of cultural events 1,03 7,43 54,5% 

Quality of accommodation service 0,80 7,36 42,9% 

Offer of different experiences 0,61 7,81 65,9% 

Diversity of animation activities 0,50 8,06 82,9% 

Quality of wi-fi service 0,35 7,72 67,9% 

Shopping facilities 0,34 7,71 58,8% 

Nightlife offer 0,07 7,88 75,0% 

Offer of attractions for children 0,04 8,14 85,7% 
 

 

21,0%

13,3%

4,9%

8,3%

3,1%

2,5%

30,2%

7,7%

0,6%

54,6%

7,1%

35,8%

0,3%

24,1%

7,7%

4,0%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

55 or more - Strongest and most different images

Most different image Strongest image
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5,2%

23,8%

62,0%

8,0%

0,9%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

55 or more - Reality vs. 
Expectations

49,4%

40,4%

8,6%

1,2%

0,3%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

55 or more - Probability of 
returning

21,0%

46,9%

29,6%

1,9%

0,6%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

55 or more - Recommendation 
of Lisbon
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3. RESULTS BY TRAVEL COMPANION 

COUPLES (930 answers) 

   

  

  

Female; 
64,2%

Male; 
35,8%

Couples - Gender

0,3%

18,9%

41,9%

29,7%

9,1%

0,0%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Couples - Age

0,1%

51,1%

1,0%

37,4%

10,4%

Elementary

Secondary

University attendance

University degree

Post-graduation

Couples - Academic level

First 
comers; 
95,1%

Repeaters; 
4,9%

Couples - Previous experience

79,0%

10,3%

6,2%

4,7%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Couples - Place of 
accommodation

82,9%

0,0%

15,7%

1,4%

Hotel

Apartment

Hostel/Inn

Family/friends' house

Couples - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 29,5% 6,92 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,97 7,26 38,1% 

Feeling of safety/security 1,93 7,87 70,2% 

Good value for money 1,91 7,73 66,2% 

Tourist signs 1,82 7,52 49,5% 

Quality of restaurant service 1,78 7,99 77,5% 

Friendliness/Helpfulness of local people 1,75 8,22 87,2% 

Observance of environmental regulations 1,73 7,56 51,9% 

Offer of monuments 1,71 8,03 74,8% 

Good weather 1,61 8,16 81,7% 

Offer of modernity 1,52 8,12 85,8% 

Urban and public spaces cleanliness 1,41 7,46 48,7% 

Diversity of restaurants 1,37 7,53 51,8% 

Tourism information offices 1,30 8,11 85,0% 

Offer of museums 1,13 7,51 49,2% 

Offer of different experiences 1,02 7,62 57,7% 

Existence of cultural events 0,75 7,38 47,3% 

Quality of wi-fi service 0,71 7,62 60,9% 

Diversity of animation activities 0,61 8,00 78,0% 

Quality of accommodation service 0,52 7,31 44,0% 

Shopping facilities 0,43 7,72 60,3% 

Nightlife offer 0,34 7,82 68,1% 

Offer of attractions for children 0,03 6,00 66,7% 
 

 

23,8%

11,1%

3,5%

11,9%

2,6%

2,0%

25,7%

9,9%

0,1%

43,2%

7,5%

38,0%

0,1%

28,8%

3,7%

2,7%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Couples - Strongest and most different images

Most different image Strongest image



Satisfaction and Image Survey 2022 

Observatório Turismo de Lisboa                                                                                                                                                            page 44 of 59 

 

 

 

 

4,1%

22,6%

62,9%

8,6%

1,8%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Couples - Reality vs. Expectations

48,6%

38,1%

10,3%

2,4%

0,5%

0,1%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

NA

Couples - Probability of returning

23,5%

45,8%

26,2%

2,9%

1,5%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Couples - Recommendation of 
Lisbon
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FAMILIES (609 answers) 

  

  

  

Female; 
71,8%

Male; 
28,2%

Families - Gender

0,2%

12,0%

27,6%

33,5%

24,5%

2,3%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Families - Age

0,0%

38,8%

0,2%

49,9%

11,2%

Elementary

Secondary

University attendance

University degree

Post-graduation

Families - Academic level

First 
comers; 
98,4%

Repeaters; 
1,6%

Families - Previous experience

48,6%

26,3%

16,6%

9,0%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Families - Place of 
accommodation

4,6%

0,2%

1,0%

0,2%

Apartment

Camping

Hostel/Inn

Family/friends' house

Families - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 40,4% 7,25 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Feeling of safety/security 1,97 7,96 72,2% 

Public transportation network 1,97 7,25 36,0% 

Good value for money 1,95 7,77 68,7% 

Tourist signs 1,93 7,61 55,3% 

Quality of restaurant service 1,92 8,28 89,8% 

Offer of monuments 1,87 8,13 80,5% 

Observance of environmental regulations 1,83 7,72 57,9% 

Friendliness/Helpfulness of local people 1,82 8,31 93,8% 

Offer of modernity 1,72 8,18 90,9% 

Good weather 1,68 8,21 82,3% 

Diversity of restaurants 1,66 7,58 58,7% 

Tourism information offices 1,56 8,43 95,7% 

Urban and public spaces cleanliness 1,55 7,53 48,9% 

Offer of museums 1,28 7,62 54,2% 

Existence of cultural events 1,12 7,43 49,6% 

Offer of different experiences 1,04 7,91 70,2% 

Quality of accommodation service 0,88 7,55 53,6% 

Diversity of animation activities 0,82 8,17 86,9% 

Quality of wi-fi service 0,74 7,74 66,5% 

Shopping facilities 0,52 7,80 66,7% 

Nightlife offer 0,24 7,88 70,7% 

Offer of attractions for children 0,23 7,59 58,1% 
 

 

29,1%

13,5%

7,4%

6,1%

2,3%

2,1%

25,6%

9,9%

0,3%

63,2%

7,7%

36,5%

0,2%

32,2%

12,2%

2,8%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Families - Strongest and most different images

Most different image Strongest image
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7,9%

33,2%

54,2%

4,3%

0,5%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Families - Reality vs. Expectations

66,8%

27,1%

5,4%

0,5%

0,2%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

Families - Probability of returning

27,8%

51,9%

18,7%

1,5%

0,2%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Families - Recommendation of 
Lisbon
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GROUPS OF FRIENDS (1.163 answers) 

  

  

  

Female; 
38,9%

Male; 
61,1%

Groups of friends - Gender

16,7%

33,4%

32,0%

14,8%

2,8%

0,3%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Groups of friends - Age

0,1%

27,9%

10,1%

52,9%

9,0%

Elementary

Secondary

University attendance

University degree

Post-graduation

Groups of friends - Academic 
level

First 
comers; 
97,2%

Repeaters; 
2,8%

Groups of friends - Previous 
experience

87,9%

7,5%

3,9%

1,4%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Groups of friends - Place of 
accommodation

64,7%

6,4%

27,9%

1,5%

Hotel

Apartment

Hostel/Inn

Family/friends' house

Groups of friends - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 44,4% 7,32 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,93 7,39 43,9% 

Good value for money 1,93 7,65 60,6% 

Friendliness/Helpfulness of local people 1,86 8,47 92,3% 

Feeling of safety/security 1,84 7,96 74,8% 

Offer of monuments 1,69 8,12 83,4% 

Observance of environmental regulations 1,68 7,81 65,0% 

Tourist signs 1,66 7,55 51,8% 

Quality of restaurant service 1,65 7,92 67,2% 

Good weather 1,58 8,13 79,3% 

Offer of modernity 1,54 8,11 87,1% 

Offer of different experiences 1,52 8,03 77,1% 

Urban and public spaces cleanliness 1,32 7,61 56,0% 

Diversity of restaurants 1,26 7,53 51,7% 

Nightlife offer 1,12 8,52 92,2% 

Quality of wi-fi service 1,10 7,59 57,7% 

Tourism information offices 0,99 8,36 93,0% 

Offer of museums 0,98 7,77 63,0% 

Diversity of animation activities 0,84 8,09 80,8% 

Existence of cultural events 0,74 7,36 46,4% 

Shopping facilities 0,47 7,70 58,1% 

Quality of accommodation service 0,42 7,39 46,1% 

Offer of attractions for children 0,02 1,00 0,0% 
 

 

32,8%

12,7%

4,1%

7,5%

2,8%

2,7%

19,2%

15,5%

0,1%

38,8%

11,5%

57,3%

0,3%

36,9%

3,1%

17,5%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Groups of friends - Strongest and most different images

Most different image Strongest image
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7,3%

38,5%

51,1%

2,8%

0,3%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Groups of friends - Reality vs. 
Expectations

74,4%

22,0%

3,1%

0,5%

Very likely

Likely

Not very likely

Not at all likely

Groups of friends - Probability of 
returning

39,3%

47,3%

12,6%

0,5%

0,3%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Groups of friends -
Recommendation of Lisbon
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ORGANISED GROUPS (278 answers) 

  

  

  

Female; 
61,2%

Male; 
38,8%

Organised groups - Gender

0,0%

1,4%

38,8%

47,5%

12,2%

0,0%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Organised groups - Age

0,0%

22,3%

1,1%

57,9%

18,7%

Elementary

Secondary

University attendance

University degree

Post-graduation

Organised groups - Academic 
level

First 
comers; 
98,9%

Repeaters; 
1,1%

Organised groups - Previous 
experience

99,3%

0,7%

0,4%

0,0%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Organised groups - Place of 
accommodation

100,0%Hotel

Organised groups - Type of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 87,4% 8,17 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Feeling of safety/security 1,96 8,44 93,5% 

Good value for money 1,94 6,80 18,1% 

Offer of monuments 1,92 8,46 95,7% 

Public transportation network 1,87 7,94 77,3% 

Quality of restaurant service 1,86 8,57 98,6% 

Friendliness/Helpfulness of local people 1,75 8,05 80,4% 

Tourist signs 1,75 7,94 77,0% 

Offer of modernity 1,70 8,37 96,4% 

Offer of different experiences 1,68 8,45 93,1% 

Offer of museums 1,57 8,11 81,1% 

Observance of environmental regulations 1,52 8,22 92,1% 

Diversity of restaurants 1,44 7,89 80,8% 

Tourism information offices 1,35 8,62 100,0% 

Quality of wi-fi service 1,23 7,93 82,5% 

Urban and public spaces cleanliness 1,16 8,09 86,0% 

Good weather 1,05 7,00 26,1% 

Existence of cultural events 0,93 7,56 55,0% 

Quality of accommodation service 0,86 7,13 29,3% 

Shopping facilities 0,73 7,76 62,3% 

Diversity of animation activities 0,48 8,05 80,0% 

Nightlife offer 0,18 7,72 66,7% 

Offer of attractions for children 0,01 Ind. Ind. 
 

 

57,2%

7,2%

4,0%

0,4%

0,7%

8,3%

9,7%

12,2%

0,7%

64,7%

23,0%

33,8%

1,1%

81,3%

2,5%

0,4%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Organised groups - Strongest and most different images

Most different image Strongest image
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15,1%

62,9%

21,6%

0,4%

0,0%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Organised groups - Reality vs. 
Expectations

95,3%

4,3%

0,4%

0,0%

Very likely

Likely

Not very likely

Not at all likely

Organised groups - Probability of 
returning

74,1%

23,7%

2,2%

0,0%

0,0%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Organised groups -
Recommendation of Lisbon
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4. RESULTS BY TYPE OF ACCOMMODATION 

LOCAL ACCOMMODATION (587 answers) 

  

  

  

 

 

 

Female; 
24,0%

Male; 
76,0%

Local accommodation - Gender

28,6%

46,8%

20,3%

3,7%

0,5%

0,0%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Local accommodation - Age

0,2%

58,1%

17,0%

23,7%

1,0%

Elementary

Secondary

University attendance

University degree

Post-graduation

Local accommodation -
Academic level

32,4%

2,6%

64,9%

0,2%

Married, Together

Separated, Divorced

Single

Widow/er

Local accommodation - Marital 
status

24,9%

2,4%

5,6%

67,1%

Couple

Work colleagues

Family

Groups of friends

Local accommodation - Travel 
companion

First 
comers; 
97,6%

Repeaters; 
2,4%

Local accommodation - Previous 
experience

95,1%

4,9%

0,0%

0,0%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Local accommodation - Place of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 31,5% 7,06 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Good value for money 1,91 7,66 63,4% 

Public transportation network 1,90 7,37 42,2% 

Friendliness/Helpfulness of local people 1,87 8,56 93,8% 

Feeling of safety/security 1,72 7,91 74,4% 

Good weather 1,62 8,25 86,7% 

Offer of monuments 1,57 8,04 83,1% 

Offer of different experiences 1,52 8,01 75,5% 

Tourist signs 1,51 7,50 49,4% 

Observance of environmental regulations 1,50 7,70 62,6% 

Nightlife offer 1,44 8,64 93,5% 

Quality of restaurant service 1,38 7,48 43,9% 

Offer of modernity 1,38 8,02 84,6% 

Urban and public spaces cleanliness 1,13 7,54 53,7% 

Quality of wi-fi service 1,08 7,53 51,4% 

Diversity of animation activities 1,00 8,20 83,0% 

Diversity of restaurants 0,95 7,37 39,5% 

Tourism information offices 0,83 8,56 90,5% 

Offer of museums 0,62 7,64 55,1% 

Existence of cultural events 0,53 7,30 39,5% 

Shopping facilities 0,20 7,52 52,8% 

Offer of attractions for children 0,03 7,75 62,5% 

Quality of accommodation service 0,01 Ind. Ind. 
 

 

27,6%

11,6%

2,2%

13,6%

1,5%

0,9%

21,0%

18,2%

0,2%

19,8%

7,2%

65,6%

0,0%

21,8%

2,6%

27,9%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Local accommodation - Strongest and most different images

Most different image Strongest image
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3,7%

31,2%

61,2%

3,7%

0,2%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Local accommodation - Reality 
vs. Expectations

66,8%

27,8%

5,3%

0,2%

Very likely

Likely

Not very likely

Not at all likely

Local accommodation -
Probability of returning

37,0%

51,4%

10,7%

0,7%

0,2%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Local accommodation -
Recommendation of Lisbon
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HOTEL ACCOMMODATION (2.389 answers) 

  

  

  

 

 

 

 

Female; 
63,7%

Male; 
36,3%

Hotel accommodation - Gender

1,3%

15,2%

38,5%

31,8%

12,4%

0,7%

15 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or more

Hotel accommodation - Age

0,0%

31,8%

1,4%

53,5%

13,3%

Elementary

Secondary

University attendance

University degree

Post-graduation

Hotel accommodation -
Academic level

77,3%

9,5%

11,3%

1,9%

Married, Together

Separated, Divorced

Single

Widow/er

Hotel accommodation - Marital 
status

32,3%

0,5%

24,1%

11,6%

31,5%

0,0%

Couple

Work colleagues

Family

Organised group

Groups of friends

Solo traveller

Hotel accommodation - Travel 
companion

First 
comers; 
97,2%

Repeaters; 
2,8%

Hotel accommodation -
Previous experience

74,1%

13,3%

8,5%

4,8%

Lisbon City

Cascais

Sintra

Setúbal Peninsula

Hotel accommodation - Place of 
accommodation
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% satisfaction  
(8 or more) 

Average evaluation  
(1 to 10) 

Global evaluation 45,1% 7,29 
 

Parameter 
  

Level of importance 
(0 to 2) 

Average evaluation 
(1 to 10) 

% satisfaction  
(8 or more) 

Public transportation network 1,96 7,36 43,5% 

Feeling of safety/security 1,96 7,98 74,5% 

Good value for money 1,93 7,63 60,0% 

Quality of restaurant service 1,86 8,22 85,9% 

Tourist signs 1,84 7,61 55,2% 

Offer of monuments 1,80 8,14 80,6% 

Friendliness/Helpfulness of local people 1,79 8,28 89,4% 

Observance of environmental regulations 1,77 7,75 62,0% 

Offer of modernity 1,64 8,18 89,2% 

Good weather 1,55 8,02 73,6% 

Diversity of restaurants 1,51 7,61 59,0% 

Urban and public spaces cleanliness 1,44 7,59 54,9% 

Tourism information offices 1,34 8,27 91,0% 

Offer of museums 1,27 7,69 58,8% 

Offer of different experiences 1,23 7,92 71,4% 

Existence of cultural events 0,91 7,41 49,4% 

Quality of wi-fi service 0,87 7,70 65,9% 

Quality of accommodation service 0,74 7,38 45,4% 

Diversity of animation activities 0,66 8,04 80,9% 

Shopping facilities 0,56 7,76 61,8% 

Nightlife offer 0,41 8,05 78,3% 

Offer of attractions for children 0,08 7,47 57,4% 
 

 

32,1%

12,0%

5,3%

6,7%

2,7%

3,3%

22,1%

10,6%

0,2%

54,3%

11,3%

39,7%

0,3%

40,8%

5,7%

3,6%

Attractiveness

Authenticity

Capital city

Human element

Diversity of experiences

Unique History

Sensations

Sophistication and
modernity

Hotel accommodation - Strongest and most different images

Most different image Strongest image
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7,8%

35,6%

50,7%

4,9%

1,0%

Wonderful surprise

Exceeded expectations

Met expectations

Below expectations

Big disappointment

Hotel accommodation - Reality 
vs. Expectations

66,5%

26,3%

5,7%

1,3%

0,3%

Very likely

Likely

Not very likely

Not at all likely

Doesn't know

Hotel accommodation -
Probability of returning

34,3%

44,6%

18,8%

1,6%

0,8%

Top 5 destinations to visit

Top 10 destinations to visit

Top 20 destinations to visit

Top 50 destinations to visit

Does not recommend the visit

Hotel accommodation -
Recommendation of Lisbon


